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Tim Briercliffe

Secretary General

International Association of Horticultural Producers

I am very pleased to be here today as you prepare for the opening of Euroflora next year. 
My name is Tim Briercliffe and I am Secretary General of the International Association of 
Horticultural Producers that we will refer to as AIPH.
I am going to start by giving you a brief introduction to AIPH.
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The world’s champion 
for the power of 

plants

AIPH is ‘the world’s champion for the power of plants’.  We exist to support the industry 
and promote demand for flowers, trees and plants.  We also provide a place for our 
members to share ideas and best practice.  Our members are associations that represent 
the interests of growers and we are pleased to have ANVE as our member for Italy.  
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AIPH – since 
1948
Events
• Meetings, conferences, annual 
congress
• Green City Conferences
• International Grower of the Year 
Awards (IGOTY)
• International Horticultural Expos

Publications:
• International Statistics Yearbook
• Green City Guidelines
• International Vision Project
• FloraCulture International (FCI)

AIPH was formed in 1948 and we celebrated our 70th anniversary at our congress in 
Padova in 2018.  We still run twice-yearly meetings for our members as well as 
conferences and the International Grower of the Year awards.
We have the role of approving International Horticultural Expos and are very pleased to 
have granted approval to Euroflora.
We publish an annual statistical yearbook and publish the popular industry magazine, 
FloraCulture International.
As well as these promotional activities we also support our members in topics like 
breeders rights, plant health and sustainability.
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VALUE OF ORNAMENTALS
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Compared to agriculture, we sometimes think our industry is small but really it isn’t.  
Global production value is equivalent to at least 90 billion USD.
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GLOBAL MARKET VALUE
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Tea – Estimate for 2019 - Allied Market Research
Coffee – Estimate for 2017 - International Institute of Sustainable Development
Ornamentals – AIPH production value data multiplied by x2.5 for retail markup

Compared to industries like tea and coffee we are considerably bigger.  As an industry 
made of many small companies we often think we are smaller than we really are.
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PER CAPITA CONSUMPTION

Source: AIPH/UF Statistical Yearbook 2019

The reality is that spending on flowers and plants is significant.  Despite the extreme 
challenges we all faced during the pandemic, the reality is that months in lockdown led 
citizens to appreciate much more the importance of where they live.  Spending on 
indoor and outdoor plants has been very strong across much of the world in what the 
Australians now call a ‘plantdemic’.
As people think more about their health and wellbeing they appreciate the green in their 
lives.  There has never been a better time to inspire households, as well as city 
governments, to green their lives.
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INTERNATIONAL 
HORTICULTURAL EXHIBITIONS
 International role in approving 

International Horticultural Expos

 AIPH approval necessary for 
countries wishing to invite other 
countries to exhibit 

 AIPH regulate expos through 
inspections and progress 
reports to ensure high 
horticultural standards

In accordance with an International Convention dating back to the 1920s, AIPH has the 
role of approving International horticultural exhibitions.  
AIPH takes this role seriously as such exhibitions are an important route for raising the 
profile and importance of plants and the landscape at an international level.
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Floriade Rotterdam 
1960 (first A1 Hort Expo)

IGA Hamburg 
1953

International Horticultural Exhibitions have been around a long time. For example the 
first A1 Expo was Floriade Rotterdam in 1960.
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Since then there have been many expos approved by AIPH throughout the world.
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RECENT EXAMPLES

 A1 (in collaboration with BIE)
 Expo 2019 Beijing, China 2019
 Expo 2016 Antalya, Turkey 2016
 Floriade, Netherlands 2012
 Royal Flora Ratchaphruek, Thailand 2006/07
 IGA, Germany 2003

 A2/B1 (now called B)
 Taichung, Chinese Taipei 2018
 Tangshan, China 2016
 Qingdao, China 2014 
 Suncheon, Korea 2013
 Chiang Mai, Thailand 2011/12

Here you can see exhibitions approved by AIPH in recent years.  These expos have been 
used to communicate the ‘green city’ message.  For example, the theme of the huge 
Expo 2019 Beijing was ‘live green live better’.  100 countries participated and over 10 
million visitors experienced what horticulture can be.  In 2018, the city of Taichung in 
Taiwan used then theme of ‘re-discover GNP’ to make cities think about ‘green, nature 
and people’ rather than ‘gross national product’! 
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2021
• Yangzhou, China (B)
• Hatay, Turkey (B)
2022
• Floriade Almere, Netherlands (A1)
• Euroflora, Genoa, Italy (C)
2023
• Kahramanmaras, Turkey (B)
• Suncheon, Korea (B)
• Doha, Qatar (A1)
2024
• Chengdu, China (B)
2026
• Izmir, Turkey (B)
2017
• Yokohama, Japan (A1)

Expected applications:

• Vietnam

• Italy

• Thailand

• Poland

• Turkey

• France

FUTURE EXHIBITIONS

Exhibitions – A1, B, C

The theme of the Floriade in 2022 is ‘growing green cities’ and this sentiment continues 
throughout AIPH-approved expos.
This is because plants matter to people, to cities, to countries and to the world.  Almost 
every country is including tree planting in its plans for tackling climate change.  Plants 
and trees can be used to manage the impacts of weather events and climate change in 
cities; through water management, reducing temperatures, cutting pollution and much 
more.
There has never been a better time for the horticulture industry and we need to be 
ready to help the nations of the world to meet the global challenges of the future.
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One of the key activities of AIPH is to promote the importance of the ‘Green City’ across 
the globe.  We strongly believe that the correct use of plants and trees in the landscape 
in cities can improve the health and wellbeing of citizens, mitigate the impacts of climate 
change and promote economic development.  
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GREEN CITY

https://aiph.org/green-city/

We seek to promote this through the publication of Green City Guidelines, annual Green 
City conferences and online events.  
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This year we launched the AIPH World Green City Awards and we are inviting cities, with 
a strong green story to tell, to enter the awards before March 2022.  Through this we 
will be able to showcase the best examples of city greening and stimulate more change 
from other cities.  I know you have some great examples in Italy so I hope that you will 
inspire your own cities to enter.
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CITY DEVELOPMENT
Suncheon Bay Expo, Korea, 
2013 (A2/B1)

Floriade Almere, 
Netherlands, 2022 (A1)

Exhibitions like Euroflora and larger AIPH-approved events like Floriade, have the 
potential to stimulate real change and bring many benefits.  For example in the green 
development of the city. 
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INTERNATIONAL PROMOTION
Expo 2016 Antalya Expo 2019 Beijing

In gaining international recognition for your city

16



ENVIRONMENTAL

Qingdao, China 2014 (A2/B1)

In driving environmental and sustainable changes

17



ART, CULTURE & EDUCATION

Floriade Venlo, Netherlands 2012 (A1)

In deepening the appreciation of art, culture and in educating the next generation
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HORTICULTURE INDUSTRY GROWTH

Taipei, Chinese Taipei 2010 (A2/B1)

In stimulating the development of the horticulture industry
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CONFERENCES / SEMINARS

In facilitating business for the industry and B2B activities
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LEGACY

And in providing a great legacy for the future
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INSPIRE THE WORLD …

Euroflora has the opportunity to make a lasting mark in Genoa, in Italy, in Europe  and 
across the world.  The world needs what our industry has and I wish you well as you 
make your preparations and communicate your inspirational message to the world.
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Tim Briercliffe
Secretary General, AIPH

sg@aiph.org
www.aiph.org
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